BERKSHIRE China Handbook Series
中国宝 库山 百科全书指导 手 册

Berkshire

Concise, subject-specific volumes about aspects of Chinese culture, social issues,
history, and business, ideal for classroom use and independent study.
The Internet
in China

Education
in China

中国的网络
Editors: Ashley Esarey, Whitman
College, Randy Kluver, Institute for
Pacific Asia, Texas A&M University

中国教育
Editor: Zha Qiang,
York University, Canada

Chinese are known worldwide
as top students and scholars, but
intellectuals were persecuted
during the Cultural Revolution,
and only recently has attending
college education been possible
for the majority. China is transforming its higher-education
system, now the largest in the
world, to include collaboration
with Western scholars and to
provide educational access to
students in rural areas. Education in China provides unique
coverage of learning at all levels.

Internet in China provides muchneeded historical background on
the communications revolution
and technological developments
that are transforming Chinese society in many ways, creating new
conflicts as well as opportunities.
Experts write about community
building, social networking, social
isolation, education, entertainment, and the digital divide. The
volume can be used in a variety
of courses, including communications, international relations, and
human-computer interaction.

978-1-933782-60-7 • 480 pages • 7 × 10”

978-1-933782-59-1 • 480 pages • 7 × 10”

China Sees
the World

Brand China
西方看中国
Editor: Qing Cao, Liverpool John Moores
University

中国看世界
Editor: Qing Cao Liverpool John
Moores University

China now plays an increasingly significant role
in international affairs, testing its influence at
home and abroad. Western reportage of China
thus addresses a growing home audience eager
to understand current developments and the
issues that will shape China’s future—from human rights to renewable energy. Brand China explores how Western and global perspectives on
China, past and present, have been shaped (often
unfairly) by different cultural values and bias.

When the mid-1800s confronted China with
Western modernity, increasingly competitive
trade, and eventually war, the Chinese found
themselves for the first time humiliated by
Western powers. China Sees the World collects
essays by Chinese scholars, translations of historic documents, and portrayals from literature
and the media to explain how the Chinese, leaders and ordinary people alike, have perceived
the rest of the world, and how they see it today.

978-1-933782-22-5
480 pages • 7 × 10”

Purchased
Individually:

List price: US$129 each
Prepublication: US$119 each
Prepaid: US$109 each

978-1-933782-83-6 • 480 pages • 7 × 10”

Ask about print/ e bundle
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